
Free TV reviews its Code of Practice
Free TV Australia (the commercial TV in-
dustry association) reviews its self-regula-
tory Codes of Practice every 3 years or so.  
This time around it’s been 6 years since 
we’ve been invited to put pen to paper and 
tell the industry how we think they’ve been 
performing.    

Submissions on the draft revised Code will 
be received by Free TV until September 25. 
They tell us that they hope to complete the 
public consultation phase, get ACMA’s ap-
proval and have the new Codes out there 
by the end of this year.  So get cracking!  

There are some issues that cause ACCM 
concern.  These include

a) freeing up the promotion of MA 15+ 
program and movies. It’s intended that 
these will now be subject only to the same 
restrictions as M promos - and they have 
been a very long standing issue for many 
parents who object to being ambushed 
by such promos in programs of lower  
classification. [and beware don’t take the 
explanatory notes around this issue at face 
value] 

b)  the complexity of the clauses governing 
when M promotions can be screened and 
what images they may contain

c)  allowing each day time zone on the 
new multi-channels to be PG ( no G time 
zones)

d)  no changes to accommodate commu-
nity concerns about raunchy erotic music 
video clips in G and PG time

e)   the complexity of the advertising codes 
at times when children are watching

f)    the definition of the age of a child varies 
throughout the document.  

 The Code review documents and Explana-
tory notes can be found at Free TV web 
site 

http://www.freetv.com.au/Content_Com-
mon/pg-2009-Code-Review.seo

Note: some of the explanatory notes are 
misleading.  

 
Land of the Lost classified ‘M’ in NZ
A classification of ‘M Contains offensive 
language and sexual references’ was issued 
in July by New Zealand’s Chief Censor Bill 
Hastings for the feature film Land of the 
Lost.

“Following several complaints from mem-
bers of the public about its original PG  
rating, I decided to call Land of the Lost 
in for classification by my office” said Mr 
Hastings. 

The film had been given a PG rating in 
Australia and New Zealand automatically 
adopts G, PG and M ratings from Australia 
and issues a matching New Zealand la-
bel. “This system is not perfect,” said Mr  
Hastings, “but there is an inbuilt safety 
valve – if members of the public are con-
cerned about a film’s rating they can ask 
me to review it.” 

“School holidays are coming up and it is 
important that parents have accurate infor-
mation about the films they let their chil-
dren go to” said Mr Hastings. “An ‘M’ rating 
means Land of the Lost contains some ma-
terial more suitable for mature audiences.”  

The Australian Classification Board  
received 19 complaints about its rating of 

the film in the two weeks after its release.

For more information and the NZ Board 
decision go to
http://www.censorship.govt.nz/news-ar-
chive-current-LandoftheLost.html

National Preventative Health Strategy 
released 
Health Minister Nicola Roxon released the 
Strategy, the result of months of research 
and work by the National Preventative 
Health Task Force headed by Prof Rob 
Moodie 

The Strategy provides a blueprint for 
tackling the burden of chronic disease 
currently caused by obesity, tobacco, and 
excessive consumption of alcohol. 

Among other moves the report calls for 
higher taxes on alcohol an cigarettes and 
the phasing out over four years of the 
advertising of energy-dense, nutrient-
poor food and drink before 9pm on free-
to-air and pay TV, and the phasing out of 
toys, celebrities and cartoon characters to 
promote food and drink.

http://www.preventativehealth.org.au/
internet/preventativehealth/publishing.
nsf/Content/national-preventative-health-
strategy-1lp
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ACMA releases the new CTS: 
the good, the bad and the not 
so sure. 

Our views about the long awaited 
outcome of the review of the 
Children’s Television Standards by 
the Australian Communications 

and Media Authority (ACMA) are very mixed.  

ACMA made some welcome decisions (see 
below).  However, we were disturbed by 
ACMA’s position that it would not implement 
further general restrictions on food and beverage 
advertising.  ACMA said “ it is not a health 
body and must rely on evidence from the health 
research sector”.  

Firstly, this flies in the face of the evidence 
presented to it by organisations such as the 
Coalition on Advertising to Children, which 
comprises some very prestigious health, 
including health research bodies. Further, in the 
same month, the National Preventative Health 
Taskforce recommended that food advertising to 
children be phased out. 

Secondly, ACMA is charged with the 
responsibility to see that children are protected 
from harm. This means that it is obliged to 
make judgements across a range of child health, 
welfare and development areas.  If it does not 
have the expertise in-house, it needs to import 
it- carefully.  We think that ACMA was badly 
advised in relation to the evidence on food ads.  It 
could certainly do with more child development 
expertise in place on staff, to ensure that ill-
informed judgements about what may or may 
not have an adverse impact on the child audience, 
are less frequent.  
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EDITORIAL

Barbara Biggins  
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Body image and eating disorders: Research and practice forums
Thursday 8 October 2009, 9.30am to 3pm &

Friday 9 October 2009, 9.15am to 3pm 

Queen Victoria Lecture Theatre,
Women’s and Children’s Hospital, North Adelaide, SA 

Key note speaker on both days: 
 Professor Susan Paxton, La Trobe University

President, Academy for Eating Disorders and Member of the
Federal Government’s National Advisory Group on Body Image

More details, including program:  
 

http://www.phcris.org.au/publications/ebulletin/documents/2009/BodyImageForum09.pdf

Our score card

On the plus side, ACMA has:

retained the quality quotas for C 
(children’s) and P (preschool) programs, 
and the criteria for assessing them
allowed the screening of C programs in 
blocks of not less than 1 hr  
retained P time bands for weekdays  
tightened up the definition of “premium 
offers”
restricted the use of characters and 
personalities in ads directed to children in 
C programs

On the negative side, ACMA has:

refused to accept the evidence that food 
advertising influences children’s eating 
preferences, to the extent that food ads 
need to be restricted
refused to accept the argument that the 
CTS provisions should apply not only in C 
programs but also in C time bands
not accepted that many P programs 
are advertising vehicles, even if ads 
themselves are not permitted in P  
programs

On the ‘not so sure’ side, ACMA has: 

opened the way for future consideration 
of assessment of C programs by other 
than ACMA staff and consultants. 
not ruled out the implementation of 
tradeable obligations when a children’s 
channel is established 
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NEW PUBLICATIONS
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EVENTS

ADVERTISING
Forman, J; et al (2009)
Food branding influences ad libitum 
intake differently in children depending 
on weight status. Results of a pilot 
study.
Appetite, Vol. 53, No. 1, Pp76-83

D’Alessio, M; et al (2009)
Attitudes toward TV advertising: A 
measure for children.
Journal of Applied Developmental 
Psychology, Vol. 30, No. 4, Pp409-418

Harris, JL; et al (2009)
Priming effects of television food 
advertising on eating behavior.
Health Psychology, Vol. 28, No. 4, Pp404-413

Lunn, Stephen (2009)
Under-age hard sell.
The Australian, 11 August, 2009

COMPUTERS & INTERNET
Williams, Robin; et al(2009)
Hooked on the Net?
www.abc.net.au/rn/scienceshow

MEDIA EFFECTS - HEALTH
Morgenstern, M; et al (2009)
Relation between socioeconomic status 
and body mass index.
Archives of Pediatric & Adolescent Medicine, 
Vol. 163, No. 8, Pp731-738

Martinez-Gomez, D; et al (2009)
Associations between sedentary 
behavior and blood pressure in young 
children.
Archives of Pediatric & Adolescent Medicine, 
Vol. 163, No. 8, Pp724-730

Tanski, SE; et al (2009)
Movie character smoking and 
adolescent smoking: Who matters more, 
good guys or bad guys?
Pediatrics, Vol. 124, No. 1, Pp135-143

MEDIA EFFECTS - PSYCHOLOGICAL
Okuma, K & Tanimura, M (2009)
A preliminary study on the relationship 
between characteristics of TV content 
and delayed speech development in 
young children.
Infant Behavior & Development, Vol. 32, No. 
3, Pp312-321 

Zimmerman, FJ; et al (2009)
Teaching by listening: The importance 
of adult-child conversations to language 
development.
Pediatrics, Vol. 124, No. 1, Pp342-349

MEDIA EFFECTS - SOCIAL
Martino, SC; et al (2009)
It’s better on TV: Does television set 
teenagers up for regret following sexual 

initiation?
Perspectives on Sexual and Reproductive 
Health, Vol. 41, No. 2, Pp92-100

Braun-Courville, DK & Rojas, M (2009)
Exposure to sexually explicit web sites 
and adolescent sexual attitudes and 
behaviors.
Journal of Adolescent Health, Vol. 45, No. 2, 
Pp156-162

Foz, J & Bailenson, JN (2009)
Virtual virgins and vamps: the effect 
of exposure to female characters’ 
sexualized appreance and gaze in an 
immersive virtual environment.
Sex Roles, Vol. 61, No. 3-4, Pp147-157

Markey, CN & Markey, PM (2009)
Correlates of young women’s interest in 
obtaining cosmetic surgery.
Sex Roles, Vol. 61, No. 3-4, Pp158-166

Simper, Errol (2009)
Too much screen time blanding us 
down?
Background Briefing, Vol 11, No. 2, Pp9

Attwood, Feona (2009)
Researching media sexualization.
Sex Roles, Vol. 61, No. 3-4, Pp288-289

(2009)
How teens use media: A Nielson report 
on the myths and realities of teen media 
trends.
www.nielson.com

MEDIA LITERACY
Mendoza, Kelly (2009)
Surveying parental mediation: 
Connections, challenges and questions 
for media literacy.
wwwjmle.org, Vol. 1, No. 1, Pp28-41

Scharrer, Erica (2009)
Measuring the effects of a media literacy 
program on conflict and violence.
wwwjmle.org, Vol. 1, No. 1, Pp12-27

TELEVISION PROGRAMS
Roncoli, Gina (2009)
Invisible kids.
Pp5-8

Turk, Rachael (2009)
The inner logic of ABC3.
Pp7

Chapman, Penny (2009)
Making history: The development of 
My Place.
Pp9-11

Weiss, David N (2009)
The family way.
Pp12-14
Storyline (Aust Writers’ Guild), Issue 26, 
Winter, 2009
VIDEO GAMES

Anderson, CA & Carnagey, NL (2009)
Causal ffects of violent sports 
video games on aggression: Is it 
competitiveness or violent content?
Journal of Experimental Social Psychology, 
Vol. 45, No. 4, Pp731-739

Wallenius, M; et al (2009)
Digital game playing motives among 
adolescents: Relations to parent-child 
communication, school performance, 
sleeoing habits, and perceived health.
Journal of Applied Developmental 
Psychology, Vol. 30, No. 4, Pp463-474

Gentile, Douglas (2009)
Pathological video-game use among 
youth ages 8-18.
Psychological Science, Vol. 20, No. 5, Pp594-
602

Winn, J & Heeter, C (2009)
Gaming, gender, and time: who makes 
time to play?.
Sex Roles, Vol. 61, No. 1-2, Pp1-13

VIOLENCE
Bushman, BJ & Anderson, CA (2009)
Comfortably numb.
Psychological Science, Vol. 20, No. 3, Pp273-277

Anderson, CA  (2009)
FAQs on violent video games and other 
media violence.
www.education.com/reference/article/FAQ-
violent-video-games-other-media/

Lemal, M & Van den Buick, J (2009)
Television and children’s moral 
reasoning: Toward a closed-end 
measure of moral reasoning on 
interpersonal violence.
Communications, Vol. 34, No. 3, Pp305-321

Rosenkoetter, LI; et al (2009)
Television violence: an intervention to 
reduce its impact on children.
Journal of Applied Developmental 
Psychology, Vol. 30, No. 4, Pp381-397

YOUNG FILMMAKERS  
SYDNEY WORKSHOP 

Three day filmmaking workshop  
for 11 – 16yr olds

Dates: 14/10 – 16/10
Time: 10am - 5pm 

http://www.metroscreen.org.au/
BookingRetrieve.aspx?ID=61509
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Is social networking changing  
childhood?
The US based organisation, Common Sense 
Media, conducted a survey to examine how 
social networks are affecting American  chil-
dren and families. The results indicate that 
young people increasingly connect with 
friends, classmates, and people with similar  
interests through social networks, and  
often far outside their parents’ awareness.

The results of the poll illustrate a continu-
ing disconnect between parents and kids 
when it comes to kids’ digital lives. In to-
day’s society, there is more technology 
and less time for parents to supervise their 
kids’ actions and behaviors on Facebook, 
MySpace, or in any other digital environ-
ment. Communication and socialization in 
children’s worlds is increasingly moving 
from face-to-face to face-to-cyberspace. 

According to the organisation, families 
need to keep up regular conversations 
about life in the digital world and what 
it means to be a safe, smart digital citizen 
– including ethical behavior, privacy, bul-
lying, and reputation management.

http://www.commonsensemedia.org/sites/
default/files/CSM_teen_social_media_
080609_FINAL.pdf

Reducing the impact of television  
violence.
US researchers report  a successful class-
room based intervention to minimize the 
adverse effects of television violence on 
children in grades 1 to 4.

The intervention consisted of 28 brief les-
sons conducted by university staff over 7 
months.

Following the intervention both boys and 
girls across the four year levels reported 

watching less violent television, identi-
fied less with violent superheroes and 
expressed more critical attitudes towards 
television violence. These effects were still 
evident 8 months after the intervention.

Rosenkoetter, LI; et al (2009) Television 
violence: an intervention to reduce its 
impact on children. Journal of Applied 
Developmental Psychology, Vol. 30, No. 4, 
Pp381-397

Images of athletes have positive  
effects.
Researchers at the University of Cali-
fornia have found that images of female 
performance athletes can have a positive 
impact on adolescent girls and young 
women. These images were found to pro-
mote a focus on physical activities and 
competencies and prompted less self-ob-
jectification, as opposed to the unrealistic 
and sexualized standards for physical ap-
pearance usually portrayed in the media.  

The study of 350 adolescents and 225 col-
lege women suggests that images of per-
formance athletes could be used in media 
literacy interventions aimed at reducing 
self-objectification and counteracting the 
large body of media that sexualizes female 
bodies and causes psychological distress.
Daniels, E. Sex objects, athletes and sexy 
athletes: How media representations of 
women athletes can impact adolescent 
girls and college women. Journal of Adoles-
cent Research, Vol 24, No 4, Pp399-422.

Televised sex and parent mediation.
A US study involving self-report data 
from 1,012 adolescents investigated the  
relationship between exposure to  
sexually suggestive programming, 
parental mediation and adolescent  
sexuality outcomes.

Exposure to sexual content was associ-
ated with an increasing likelihood of en-
gaging in sexual behaviours, but parental 
mediation strategies were a significant 
factor in moderating media influences. 

Fisher, D et al (2009) Televised sexual con-
tent & parental mediation: Influences on 
adolescent sexuality. Media Psychology, Vol 
12, No 2, Pp121-147.

WORLD NEWS

KIDS’ TV

A selection of children’s programs 
screened on TV during the period

ABC 1
Lucy; Grossology; Skunk; Flamingo; 
Curious; Charlie; Wottots; Play School; 
Angelina; Silversun, Latest Buzz.
ABC 2
Willa’s Wild Life; Sesame Street; Dougie 
in Disguise; Chuggington; Blanche; 
Franklin; Little Bear; Creature Features.
SEVEN
The Fairies; Kid Detective; Zeke’s 
Pad; Staines Down Drains; Flipper and 
Lopaka; Saturday Disney.
NINE
Here’s Humphrey; The Shak; Kids’ WB; 
Dora; Ben; Batman; The Saddle Club.
TEN
Toasted TV; H2O; Totally Wild; I Got a 
Rocket!; Puzzle Play.
NICKELODEON
Iron Man; True Jackson VP; Wolverine; 
Fantastic 4; Naked Brothers Band; 
Drake & Josh; Family Matters; Ned’s 
Declassified School Survival Guide.
DISNEY CHANNEL
Camp rock; Phineas and Ferb; Cory 
in the House; The Suite Life of Jack & 
Cody; Kim Possible; The Emperor’s New 
School; Yin Yang Yo!; Eliot Kid.


